


Resolutions of Appreciation

Peter and Ann Lambertus
College of Engineering

$8M

Catherine and Jay Clements
School of Industrial Engineering and College of Veterinary Medicine

$1M

Robert Buckman and Joyce Mollerup
College of Engineering

Undisclosed

Howard Chapman
Purdue Fort Wayne

Undisclosed

Richard and Jill Piasecki
Purdue Center for Cancer Research, Purdue Polytechnic Institute, and College of Engineering

Undisclosed



Survey of university plans:

All Universities Surveyed Without California Schools

Source: Chronicle of Higher Education, 925 schools surveyed as of 06/10

17%

8%

75%

TBD

Online only

18% 0.9%

81%

★

►

►
★ ★ ►



Board COVID Actions

• Amendments to academic calendar

• De-densify campus through remote work

• Create integrated health monitoring system

• Mandatory flu shots

• Establish quarantine location

• 90-day PPE inventory

• August commencement 

• Options for online learning

• Establish density standards for learning and living spaces

• Disinfection protocols

• Definition of vulnerable

• Face masks

• Protect Purdue Pledge

• Testing and tracing protocols and implementation

• Dining de-densification plan

• Resilient Pedagogy

• Return to campus plans

May 7 May 26

June 11



Protect Purdue Plan



Board of Trustees Meeting Topics

FEB: Strategic Initiative 

Update
APRIL: Affordability June: Fundraising

August: End of 

Year Report
OCT: Enrollment 

& Graduation

DEC: Institutional 

Reputation



Survey of university advancement leaders:

 40% of colleges project at least a 10% or larger decline in fundraising in 

2020

 1 in 5 project decline of 30% or more

 In 2021, 45% project double-digit declines

Source: (2020). EAB. 



FUNDRAISING REPORT

Purdue for Life Foundation – University Development Office
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Ever True: The Campaign for Purdue

Campaign Recap – July 1, 2012 through June 30, 2019

 $2.529B was 25% over $2.019B goal

 Tripled the level of student support and exceeded 

$100M in new commitments in FY19

 Ever True inspired more than 1 million gifts from:

• Donors across 113 countries, all 50 states and 

all 92 Indiana counties

• 387 were of $1 million or more

• More than 740,000 were $100 or less
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Campaign Timeframe Goal Total
Plan for the 80's 1980-82 $34 Million $44 Million
Vision 21 1990-94 $250 Million $322 <illion
Campaign for Purdue 2001-07 $1.3 Billion $1.709 Billion
Ever True 2013-19 $2.019 Billion $2.529 Billion



Ever True: The Campaign for Purdue

Campaign Recap – July 1, 2012 through June 30, 2019

 $502M for student support

• 935 new endowed scholarships

 $469M for faculty support

• 72 new faculty-related endowments

 $368M for over 25 capital projects supported 

• Wilmeth Active Learning Center, Bechtel Innovation 

Design Center, Creighton Hall of Animal Sciences…..

 Purdue Day of Giving launched in 2014; over six years:

• $146.8M raised from 84,328 gifts from 49,594 donors
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Big Ten Benchmark

University of Wisconsin “Pulse” Survey (April, 2020)

 The likelihood for alumni to make a gift at this time has dropped 

significantly since our last affinity survey in May 2019 

• (15.9% currently vs. 46.2% in 2019)

 For the 15.9% of alumni who said they would consider making a gift:

• College/School/Department initiatives (46.1%)

• COVID-19 (46.4%)

• Student support (41.6%)
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Commitment History ($M)
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Student Support Commitments ($M)
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Number of Individual Donors (thousands)
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Commitments ($M) by Month: Post Ever-True and COVID Impact
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Number of Individual Donors by Month: Post Ever-True and COVID Impact
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Big Ten Comparisons *
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Way Forward

 Challenges

• Post-campaign

• COVID-19 impact on donor confidence

 Counter Measures

• Protect Purdue Initiative 

• Return of Purdue Day of Giving
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THANK YOU
Questions or clarifications

Greg Kapp, Interim Vice President for Development

765-494-4234 or rgkapp@prf.org

196/11/2020

mailto:rgkapp@prf.org

	Resolutions of Appreciation
	Survey of university plans:
	All Universities Surveyed
	Without California Schools

	Board COVID Actions
	May 7
	May 26
	June 11

	Protect Purdue Plan
	Board of Trustees Meeting Topics
	Survey of university advancement leaders:
	FUNDRAISING REPORT
	Ever True: The Campaign for Purdue
	Campaign Recap –July 1, 2012 through June 30, 2019

	Big Ten Benchmark
	University of Wisconsin “Pulse” Survey (April, 2020)
	Commitment History ($M)
	Student Support Commitments ($M)
	Number of Individual Donors (thousands)
	Commitments ($M) by Month: Post Ever-True and COVID Impact
	Number of Individual Donors by Month: Post Ever-True and COVID Impact
	Big Ten Comparisons ** Data Source: CASE / VSE Annual Survey

	Way Forward





